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Comparison of Factors Influencing the Decision Towards Financial Transaction
Service of Generation X Y and Baby Boomer in Mueang District,

Chiang Mai Province

LTINSl Bute ! Lay 215N Bzuzny?

Janejiraporn Inchai and Woraphon Yamaka

UNANYD

ms@nwliiinguizasdiiiofnudadonaziviouisunginssulunisidonlivesmanisia
snTsumNIRuvesnguaLoLsiy 1Bnd 1o uaniulyues luansnadieadedu Wwuuasum
Aususudeyatunguiteg unguiaiueisdudng 1o uasiudyues luwwsunadiondodnl
$1uau 400 AU Annwideyamelusunsuduiagunieada Iiun Averwid Arfosas Aade uazns
Aiszvianassladafnnyngy (Multinomial Logistic Regression) Hannsanwideyasialy wuin naa
Fregnaaostune dulngdunends Tanunmlan seldsusedousening 20,001-30,000 UM
ndufog1aauolstudnd dwlvgumnane Taaunmausa seldsmdeifiouszming 20,001-
30,000 U LLazﬂa;mﬁaasimuﬁymma% drlugdumandg ¢ Jaaunmausa ds1elasiuneiiou
40,001 vnduly Taewa 3 ﬂdMLaLuaLiu%u dnlugaunisAneluseauliynng wazlsenaua 1w
wanludnsenis/miinau wieusy viesFiamnamioutu sunginssunsidenldu3nisganssy
yaN5IY U nauFIeg1aaLLelsiuNY waztdnd deuvingsnssumensiiury Mobile Banking &
Internet Banking AusuiAsngslneiiietszadudveuints iesaniiausinsilunsliuinig
yanafiidninaie fuos vusdinduiedrauudyumes dnlvgviganssumenisdusnu ATM fu
sunAnseandy ievinisleutuseninedad feswindanuindeuaranuvasadelunisiduinig
yerafididvisnade aulursaunia uenaninuiiis 3 ndu dwgfnssuiiaonadesivfe Sanuanous
mMsgsnITIIMERLTINinOusALLE vhgsnsssvensiueisdoieulsii 5 ads lugas

1381 12.01 - 16.00 w. Ineyinfivu wardlandun1sRuiaonyingsnTsun M stuies 1 wiavindu

*Corresponding author. jan_jano_o@hotmail.com
! dnfAnwseAudSyln vdngasiasugeansumUnge (nafiviy) AnziAsegamans wninendedednl

2 919158 ANEATYEANERS unIvedededin



HANTNAILILUUTIR09 Multinomial Logistic wudn Jadeunuens aaunwausa seaunsany)
21%n uazadeunisfuiusslovdlunisldau T8nSnarengfinssuvingsnssunenskusiugemia
Mobile Banking & Internet agsfiffoddynaa Aszduanuideriudesas 95 Taefluualiiniingy
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ABSTRACT

This independent study aimed to factors and comparison behavior decision Towards
financial transaction service of Generation X, Y and Baby Boomer in Mueang Chiang Mai
District. The questionnaires were used to collect data with the Sample group, Generation X, Y
and Baby Boomers in Mueang Chiang Mai District of 400 people. Data obtained were
analyzed by the Descriptive Analysis, including frequency, percentage, and mean, as well as
the Multinomial Logistic Regression. Results of the study were concluded as follows. That
most Generation Y samples respondents are female, single and income between 20,001-
30,000 baht. Generation X samples mostly male, marital and income between 20,001-30,000
baht. And Baby Boomers samples mostly female, marital and income more than 40,001 baht
per month. In addition, all generations most of them graduated with a bachelor's degree.
And engage in the main occupation as government officials/employees in government
agencies or the same state enterprise. The results of the behavior of choosing to use
financial transaction services show that Generation Y and X samples prefer to do financial
transactions through mobile banking & internet banking with Krung Thai Bank to pay for
goods or services due to the speed of service. The influential person is himself. While most
Baby Boomers samples conduct financial transactions through ATM with the Government
Savings Bank to transfer money between accounts because there is credibility and safety in
using the service. In addition, all 3 groups had behaviors consistent with Know and learn
about financial transactions from bank employees. Do average financial transactions no more
than 5 times per month during 12.01 - 16.00 hrs. by doing at home and having only one

financial institution choosing to do financial transactions.



The results of the development of multinomial logistics model found that; variables of
age, status, education, occupation, and perceived factors of usefulness in use influencing the
behavior of financial transactions through mobile banking & internet banking with statistical
significance at a 95 percent confidence level. However, there is a tendency that Generation X
samples will have a 3.2% decrease in the behavior of choosing financial channels through
mobile banking & internet banking. While the samples graduated with a bachelor's degree are
single and work for government/state enterprise and awareness of the benefits of use will
have the behavior to choose channels of financial transactions through mobile banking &
internet banking increased by 3.4%, 2.2%, 1.8% and 1.3% respectively.

Key words (5 words): The decision, Financial Transaction, Generation, Mueang District,
Chiang Mai Province
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1.UadumssutsUselevivanisldny 4.20 3.74 3.65 3.93
(@n) @n) @n) @n)
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(@n) @n) (Uunans) (an)
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PTNN 3 NMINAdBUANNIMLNEELTeILUUIaedlaglYdAT -2 Log Likelihood

Model Fitting Criteria Likelihood Ratio Tests
Model
-2 Log Likelihood Chi-Square df Sig.
Intercept Only 455.020
Final 95.713 359.307 a2 .000

7131: INNISAIUIN

WUk Usdasend 13 fuwds WNaunIsiainnIsnagauANUMN I ALV MUUT 188 AI8NNT
%101 Likelihood Ratio Tests Wu31 #uU5818 (X, Age) @01Un (X5 Status) N13ANET (X
Education) 813w (Xs_ Occupation) wazdadesiunissuineuselovilunisldeu (X, Benefit) &

AN USAONEANTINNITEONYRINNNTVNTINTTUNNNTRY g niltdeddgynisadanseau 0.05

(P99 4)

AT 4 NMSNAFDUANULNNZENVDILUUINA8Y (Likelihood Ratio Tests)

Model Fitting Criteria Likelihood Ratio Tests
Effect -2 Log Likelihood of
Reduced Model Chi-Square df Sig.

Intercept 95.713 .000 0

Xy Sex 98.357 2.644 2 267
X, Age 120.428 24.715 a4 .000*
X5 Status 105.718 10.005 a4 .040*
X, Education 121.727 26.014 a4 .000*
Xs_ Income 104.712 8.999 8 342
Xg_ Occupation 122.305 26.592 6 .000*
X;_Product 97.553 1.840 2 399
Xg_Price 96.826 1.113 2 573
Xy Promotion 101.389 5676 2 059
Xiq_Process 99.413 3.700 2 157
X1 Benefit 108.058 12.345 2 .002*
Xy, Easy 100.735 5.022 2 081
Xy5_Safe 95.909 196 2 906

VeWR: * e Sig. < 0.05

7137: INNITAIUIN



NaNTIAT AU YAYS UaduiildvEnadewginssunisidentesmunisvissnsumamaivlu
WUUIaB Multinomial Logistic AMSIUnU1 @1315085U18ANURURUTVINGANIIUNTEBNTBINIG
A9YgINTIMNINSRUBYTITeraT 82.6 (Nagelkerke R-Square = 0.826) WazamNTANEINTAIMNINDY
Lﬁumaamﬁuﬂizﬁwémmamaaia%aaﬂsuama;uﬁLﬁaﬂ”[%‘fziaamq Mobile Banking & Internet Banking
(Y=1) windu vasritTmsiadn (Y=2) uaz ATM (Y=3) 9nnuan1sdszunaidud szanslagds Marginal
effect wuin luiasnsaUszanaenld Wesnmginssunadentesmanisvingsnssumanisiuvesngy
segdluvniiesdoslmidiilug 1densingsnssamnanisiiu Mobile Banking & Internet Banking %4
aenndasfiunginssuvesUssvuiiondelueiios Afnagmsadinuuuiseiu uagdelduingi
InTTINeRUEUTEUURTIAEY avann annsaneuausInsmsedinluilesls ﬁQ5uﬂwsﬁwqiﬂﬁiu
MM9N15:3U Mobile Banking & Internet Banking 39a711150R0UAUBUNEANTTUNNTVINGINTIUNNNITRY
vosszrnvulundlesldiuegnad vazfinginssunsidentemenisirganssumensiiu Tasiade
(Y=2) waz ATM (Y=3) Feilngusegnaunduiidonlduinng enaiiless dnuazuinissigsnssy
Ussumdl Ssaadelinguinedefineaziinanlumsvhsanssukiutesnad laefilifeussiu sini

wiileusunsldiszuu Mobile Banking & Internet Banking (f391513715)

M9 5 ArdulsyansvesladenidndnasonginssunisiienyemennsvingINIIn NSty

Y9N NNIMINGINTIINNNTRY B Sig. Exp(B)
mobile - internet Banking (Y=1) Intercept 16.868 .000

919 (X, Age) Xy, 21549 996 3.859
Xy, -2.848 000 17.255
Xys 0°

a@aunw (X;_Status) Xa4 4761 .000 11.889
s, 2.086 030 8.049
Xss 0°

msAnw (X, Education) X4 25.101 000 1.255
Xa, 22225 000 2.228
Xa3 0°

918N (X, Occupation) X1 3.061 004 047
X, 3.590 207 021
X3 876 473 2.402
Xoa 0°

TademunssuiteUsslemilumsldan X1 1.106 018 3.022

(X,,_Benefit)
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A9 5 (719)

BN NNTGINTINNNTRY B Sig. Exp(B)
Unsaln (Y=2) Intercept 33.250 998
218 (X, Age) X541 70.451 996 3.950
X5 32.900 998 1.943
X5 0°
@0UNN (X,_Status) X3, -37.503 996 5161
X5 -21.343 997 5379
X33 0°
n13An (X, Education) Xa1 6.702 999 4.121
X4z -16.171 997 9.486
X435 0°
918N (X, Occupation) Xe1 4541 1.000 93.799
X2 -35.756 997 2.960
X3 -19.598 998 3.082
Xga 0°
TaduiunsiuiteUsslomilunisldam (X, Benefi) Xy, -16.936 992 4.413
Pseudo R-Square: Cox and Snell = 0.561 Nagelkerke = 0.826 McFadden =0.724

MNeme:  NANONBIRR ATM (Y=3)
0° fie swdsgunlilumsiuSeuiiieu (References category)

7131: INNITAIUIN

Nan13UsELANEUUsE AV LA Marginal effect wudn anunsanensainnuunasduvesan
dudsgAnsnnuoaneslaiafrvesnguilidenldtomia Mobile Banking & Internet Banking (Y=1)
Lﬁ@ﬂﬂﬁﬂﬂa;mﬁaasiwaeiauiﬂzpjLﬁaﬂlﬁﬁﬁzjaqmq Mobile Banking & Internet Banking &4811150M8UALOS
Anudesnsvesiuslnaiiendeluniiles fidesnsmnsinigs axmnaute wavviusiomnmsalunsly
U3ns vaziieafuliannsonenssinmninasduvesaduussavdaruannesladafavesngui
onlivesmadnaiadn (v=2) wag ATM (Y=3) Idiloaduszuumaingsnssuuuuiduilldodossuu
sumosidelumaingsnssunazdensindaanzduilaausdmidansduiuszvunsliuinsin
ganTsumensiuuuuiy Sdutlagiussuumsyingsnssumemsiuluguuuuiiroudndides

Flefinsamanisuszanmuandiudsyandlagds Marginal effect nut Yadeiidsnaenginssuns
HNYBINIINITVINGINTIUNNITRUNIUYB NS Mobile Banking & Intemet Banking agi1ailtiud Ay

v

MeEdA NzAumTetiusesay 95 un 01 anunwaNsa seAunAny 01T wazladenissus

U

Uselovlunsloau a9l (R99ns199 6)
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1) fuUse18 (Age) WuIN A1 Marginal effect fienduuszavswingu -0.032 Faanunsaedunelé
fuvseny Taslanngnguiieensiitieny 40 - 54 T/ Gen X Suualiufiaziingnssunisidenteamna
msﬁquﬂssmmqmsﬁumu Mobile Banking & Internet Banking anassosay 3.2

2) fauUsanunIn (X;_Status) wuin A1 Marginal effect SANduUsEAVBIINAY 0.022 Fsanse
o5unelein duusanunn lasanzlunguinegaiiflaonunmilan funlfufiasingfinssunnden
sziaamamiﬁwqiﬂiiumqmsﬁuﬁim Mobile Banking & Internet Banking Lﬂ'u%ﬁu%aaaz 2.2

3) AkUIN13ANYT (X, Education) Wud1 A1 Marginal effect fAnduUsyaNEIAAU 0.034 39
ausaesuelain MwUsnIsAne Iﬂsu,a‘vmﬂa;m?f'aaEJN‘i?iaUmsﬁwﬂuazé’uﬂ%mmm? T ludiay
‘ﬁ‘wqaﬂisumilﬁaﬂsziaamamsﬁquﬂiiwNmiﬁum'm Mobile Banking & Internet Banking Lﬂ'u%u
Sovay 3.4

4) §wUs01¥W (X, Occupation) Wu31 A1 Marginal effect SiAnduUszanswindu 0.018%4
annsnesuelein fuusendn Tnslawiznguieg 1wisznouendniussns/Agiamae fuulifud
%ﬁwqaﬂiimmitﬁamiamNmiﬁflqimiumaﬂ'ﬁﬁm'm Mobile Banking & Internet Banking Lﬁ'mﬁu
Sovay 1.8

5) Jadearunisiuinsusslovilunisidau (X,;_Benefit) wuin A1 Marginal effect {71
AusEAvBuintu 0013 aunsneduneldin nusegneiifimssuifasslomilumslio Suuliudiae
ﬁ‘wqaﬂiimmilﬁaﬂﬁéaqmamiﬁwqiﬂiiwNmiﬁuﬁim Mobile Banking & Internet Banking Lﬁ'wﬁu

Soway 1.3

AT 6 Nan1sUTEINUAENUSEEYSLAYIS Marginal effect

Variable dy/dx Std. Err. z P>z

mobile - internet Banking (Y=1) X, age -0.032 0.015 211 0.035
X5_status 0.022 0.011 1.96 0.050

Xq_edu 0.034 0.015 2.19 0.029

Xe_Occupation 0.018 0.007 2.30 0.021

X;1_Benefit 0.013 0.006 2.17 0.030

'3
=S

e Unsiadn (Y=2) uay ATM (v=3) llanansaussidluandudseans

WiahunasuanuainsaveswuuItaedlun swensal wui kuuinass Multinomial Logistic
ANUNIONYINTUNGANTIUNITERNTDIMNNITVINGINTIUNINTRY N3 3 F09ve 1Aln Mobile Banking
& Internet Banking Unsiale waz ATM Tunmsaladasas 95.3 liangAnssun1saonyaimanisin

FINTTUNINTEIU 3 §UUUY Wudn (Famsed 7)
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1. mjm&hasm‘ﬁ'Lﬁaﬂﬁwqiﬂimmqmiﬁumu Mobile Banking & Internet Banking W
1w 323 Au wud wwilduluswanngudiegsdiulng I 315 A Siadlduinisingsnssy
M9INN3RURIU Mobile Banking & Internet Banking v3eRnilusosas 97.5

2. NguFegMIEeNINGINTINMNINTRURUTATIADR $110u 11 AU wud1 wwlifiluowan
Famuadandduinsvhgsnssmanaiuiiudasade fevay 100.0

3. nANFRE9IADNYINGINTTUNINTRURTY ATM $1u3u 66 AU wudn wnlthilusuandiu

Ty 1wau 55 Au FaadliusnisyingsnssumanIsRuNu ATM Sogay 83.3

M1597 7 ANNEINNTIvRIRUUTIaslunIINEIN Tl TU NG AN TTUNNSERNY BN NTNgINTTY

NNNTHY
AMN15YUNe (Predicted)
GROEN Mobile Banking & . - Souay
Unsinin ATM Y
Internet Banking ANUYNABY

Mobile Banking & Internet Banking 315 2 6 97.5%
Unsain 0 11 0 100.0%
ATM 11 0 55 83.3%
FAUAINITUNY 81.5% 3.3% 15.3% 95.3%

P137: INNISAIUIN

ayluasdaiauauue

Foyalu wuin nguitegaelsiue dnilnajidunemd faauamlan ielduse
WWeusEning 20,001-30,000 U ngufneg LBl tung danlvaiifumare Taaunmansa
519lATIMABLADUTEIIN 20,001-30,000 UM LL%ﬂdei@&iNLUﬁgMﬂJ@% dulugfunwengs &
aounnawsa fseldruseieu 40,001 vntuly Taevs 3 nauaueisuiu dlngjaunsfinuly
sEAUUS U ws warUsgnauan@nmanidudnssnms/miinau mhenusy wiesglamnamileudu

sumgAnssunsidenliuinisesnssumisnsiu wui1 nguiiegiaaielsiune uazsdnd
fleavig3n351M19n1353 LR Mobile Banking & Internet Banking fusuiAsngslneiiledszaaudii
vieuinis esnausnitlunsliuins yaeadididvinade fues vnsfinduiedaudyues
dndlygyngInTsuneNIsRUEIY ATM fusuinsessdy Wievnistewdusernindad Wewndany
indeuszeudaonitlunsliuinig yeeaiiidvinafe aulunseuass uenaninuinis 3 ngu &

WoFRNIIUNARNARBATUAR JINUASEUINITYINTINTTUNWNMTRUINNTNMUSWIATUULET 1TINTTY
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nansHuedssamaulliiu 5 A5 Tugaenan 12.01 - 16.00 w. Wweyinivnu wazrdlaandunstuiiien
MNFINTTUMNINITRUAES 1 urawintiu

1 v Y [

HANITHAUILU VT80 Multinomial Logistic wuin Jaden1ueny @niunnauss sva
MsAnw 919 wazdadunsiuiuselevidlunmsldnu T8vnSnasdenginssuyingsnssunenstud
%1179 Mobile Banking & Internet aghafituddaynneadn fseduanudetiudesay 95 Inefluualidy
InguilegalalueLsuiuind afinginssunisidentemisnsvitginssunisnisiusu Mobile
Banking & Internet Banking anasiataz 3.2 ﬁumzLﬁ&Jaﬁuﬂa;uﬁaasi'm?i%maﬁawﬂuazé’uﬂ%mmm? i
anunmilan Usenaueiniusuny/sgiamia uaznissuitasslemilunislden aziingfinssunis
Lﬁamiaqmm'151/‘1"1'qiﬂ55m/mﬂ'151,'3wi'm Mobile Banking & Internet Banking Lﬁ'u%u Sovaz 3.4, 2.2,
1.8 uag 1.3 muanu

PnuamsAnwfiny fAnwddeiauouusdal

1) SUIANTNIEYEVTRANNTUNTRY MTITANTEUUNTIUTNMIVINGINTTUMeNISR LT Mobile
Banking & Internet Banking agnssiaiiios sisludunrniidefiovaends ausinida WuseLvgnIal
yosszuLfiannsaasamuiiaelauagmevaussnslidisludiesesuslnnetreiiles

2) suIMSNIAlYEnTean1TuN1TNY maﬂ%fuﬂqm,l,azﬂ’@umﬂa&mémqmimmmﬁmauauama
ngAnssunsluinisganssumensGuresnguiaaistudndifiuanniu tesnwigiugndlii
§3N33MN9N3FURILITUY Mobile Banking & Internet Banking a8nasiaiilas uazvainuaneguiuy
denauauoangugnéniitengifint sy

3) SWIANMINIAYENIRANTUNITRU AITUTUUTIHAENRILINAENTNINITNAN TuaunIsHaIn
szuvBumesidnidanuvasnds nguiuslnainddldine eannsonouausum udesnIsyengs
FuilnadnlngildnursevgsnssumansRusiuszuudumesidn

4) sWIPTINAYEVTEAnTTUNITRY MTUTUUTMAETAINAENSNIINNTNAR AISINISARMIUNG
N31laUnN1591153n 350N 19N5IRUNY Mobile Banking & Internet Banking g wsaiilos fduneudiine
sionsliau uasilsruuanutasasdeiiinge wWeliuslnaiamusiilalumsliuins

5) MSWAIITEUUMSITNUEINTTUNNITRURIY Mobile Banking & Internet Banking A35a314
arudoiuluinisuazanuvasadetndodio 1in1sigsnssunienisiiutu annsndnyia
Jaondomamaiuliuinguiuilnafiusznoven@ni nioufudu msdinmsiamuiguuuuuinivie
NARAUTINTYNgINIIIMMINsRuegsiiles fiaunsaneuaussngugnininsvns/Agiamne

6) sumMsnA¥dvisean1tunsiy amshiaudAglunmsianssuunsinginssun sty
KU Mobile Banking & Internet Banking fid1esionsltanu finsliteyanislduinsunduilanesng
sioillos naemauinisiamL Usuugeszuuiiieiios 9an37 waztasnislunsldauunguilnaegn

Aol
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